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Cross-media
campaign secrets

Anyone can run a cross-platform
campaign, but engaging an audience

with a single message is no easy task.
The experts reveal their tricks for success
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Suit tha message
to the medium
Ben Clapp
Craativa diracton, Spika
wWww spikau k. oom
Thez by o creative
S foes |9 b understand, interpret and
eEoule Ehe i dea appragriately in@ach
categore Moving from cffline ta anlire
My Mvean changng the tana of the piece
I have mre cut-through, o ‘Dreaking the
Feurth wall, [stting eeaple intenact with the
ok, gt ireeobved and sharsawnership!”

Musstration by Fafar Bessa
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Dot obsess with online
Hosa Gifford

Diginal diragton, Margue
WA, MATQUECT AT SO
“Itsampartant that each
rsdium & grvan tha
fresadam ta stray from the campaign
sufficiently to caprtalise on it's oan
strangths. Five years ags, online camealgrs
ware creataely limited by the prmiary
riediwm — usually ewsan of print. Mow |
tear anlire may e imiting the creat e
parssibelrbeas ol effline mediums.”

Understand
theaudiEne
Darniale Fiandaca
CED (Europal, Prafare
HHW.PT'IJTBTI}.I'."\'.'IFI'I."LIFL
“The bast aross-media
campaigns have a really good and simple
L ides at their core, axsevitad withen e
rrecha winich Beat suits the gudience
Lrderstand where tha aikdiencs 15 and
then make surethat AL L the media
appropriatsly to brng the siaa tolife, s
niot about matching luggags”

Play the fame gams

Hugh Balllie

Chief axecutive,

Ougibyy Advertizing
= wiwaL ol ook

“[Create] an assat that
ol oan Baild your campasgn angund,
which transfers aorossa kot of differant
rreacha. Sa,mnthe obd world, the crangs
manin Tanga | ad s could be fransfermed
araund lobs of places. The Cadbuny's gonfla
doms that, s simple, understandable and
pererates farme
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Thenk usafulness
and contaxt

Jon Bains
Faurddar, Lateral
vivewy lataral, nat

1 -
'ﬁ “¥ou want something
that's multi-thrsaded, that’s going ta

angage in lots of differart wavs and
deally somathing that helps [the public)
do samething that they hadm'l necessanly
apereciated that they wanied or reeded to
dio. [With] sodal rredia, s gtout |daeas
that ana ganuinely bahawour-daven and
e a soial contedt
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Dion't leash ideas

o ong post

Richard Newville

MO, Spika

v, SR kel com

“Make sure your idea is
nat tied ta ane partoular platform (such
a5 TW1. We think tha key is tohave anidea

i capable of interaction, That doesn't maan gk
1 abaolubely has 1o be digital. L just needs
1o be sorrethin g that your audienoe fesls i
can gat irmvalved in,

Be insplred by

the product
| Tom Humea

MO, Futura Platforms

wravw furturaplatiorms com

“I's about tneng to blur the
lines batasen carmpasgn and produce, K eo
lcak aik tha things that aganmseslike REL are
daing, thirgs blse Makla vibe or Mike+, ib's
more abaut pradusng & sardos that 1
erriphaseses 4 brands values than it i
creatng an &d campalgn and microsite
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Drar't betr ol tied
Jans Bacham
MO, Digital Dutlaok
wiviw.digital-
autleak s
e r G g -
meada campangres that really engage
the audanss ans irsrad E-l:.-' fare
fypencias tend 1o wark s silos I my
Vi, W Need & singhe audience-ied,
sharad campaign abjective
purchese ntent_for argumant's sake
with gvery media spacialist healy
incentiiesed to deliver agairst it.”
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Sinple out

f vigionary

Kiaran Leppard

- Usability esperiance
Fartume Coakie

wheiw fortunecookiecouk

“Thera neads 1o besomeone at the
Froaik sty g clear vicicn of what neads
10 be achiewved, Theyre the persan whis
raally going ta champion the cameaign,
wiio reallyundarstands what youre
frying to achervs asa group rathes than
as separate wark streames””
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Ba maginative about
physical Space

Ross Taylar

Chief digitxl afficar,
ThW
WL C oIk
“Thgkal dessnt mesn sirmply g
what you wsed tedo [in e spass] but
quicker. You can change the antire wey
1w hich wau thenk abaut that space,
hivw you g it mioyour rmobele strategy
o social stratags Bnk bo yaur
athvartesang and wea it mora effectively
than bafare.
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